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What'’s a Landing Page?

* No distractions - no menus, no sidebar, no footer,
no blog posts

* One single CTA, one single action to take

* ALL are types of landing pages:
o Opt-in for free gift
o register for webinar
o sign-up live event
- Book a call
> buy a course
> buy workshop
> buy services
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Email Marketing is THE Tool to
Set You Up for a Work-From-Anywhere
Laptop Lifestyle Business!

Yes You CAN Start an Email List

' .
one Of My Even If You're Not a Techie
()
I a n I n g Don't just dream of working from anywhere, attracting clients + happy customers - set yourself up to make it happen!

Yes, | use bit fancier
o But you're not sure how you're going to attract those clients or connect with those
t O O I S n OW - T h r I Ve M happy customers. And you surely don't want to spend all day posting fluff to social
e media!
Architect - but |
Sta rte d S i m p | e ; : Get this FREE checklist and guide to setting up the marketing tool that youown and

control, the one that lets you truly create your business from anywhere you are -

You've dreamed of ditching the 9-to-5, taking your laptop to the park while you
watch your kids play, or doing work from anywhere but a stuffy office. You CAN do
itand create that laptop lifestyle.

your own email list to use use for email marketing.

This FREE guide and checklist is where | show the simple 12 steps for Email
Marketing Setup for Success - why email is still so important and powerful, why it
can beat social media, and how anyone can learn how to set up their own email list
for super-charged, client-attracting marketing and long-term business success.

After coaching with Jennifer | was able to setup and launch my very first online product.
Jennifer took the time to evaluate my project and gave specific and actionable steps to increase
the value of what | was working on, all the way through completion. She walked me through the




Ok, But Why?

* Because sidebars + small forms are ignored

« Because you want a dedicated URL to share on
social media
o Even create custom opt-ins for different platforms

« SO you can participate in giveaways or bundles

« Easy URL to share as a podcast guest, guest blog
posts

* Easier to share/promote if you cross-promote with
others, for affiliates to use

« Because research says more landing page, more
traffic, more conversions

Mighty @Marketing MOjO




Forms vs Pages - Get Both!

* Opt-in Form = the place enter name/email, often
part of a landing page or shown in sidebar, footer,

in-content on a post
o Variations on the form: sliders, pop-ups, ribbons, lightboxes, exit-

intent pop-up
* Opt-in Page or Landing Page = has more info on
why someone should opt-in/register/purchase, uses
visuals, may offer social proof
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Above the fold on your website Your main page of your site

Pop up to gather webinar sign ups To promote your webinar

Slide to promote a free checklist related to the To promote free checklist
content on page

Overlay to inform visitors of your email list or To promote your weekly newsletter
newsletter.

Pop up to grab attention as visitor leaves site To promote each product you sell/refer

CI LA [T -A T S R o R T (T T T L [T SR M Lo IR 1o 1 [ TO promote your free content to the world
like this

] [ (e (R Lo NI Tl I LB P R ER R R L R TR [ S (T To promote your exclusive content to the world
content




10 Page Mistakes to Avoid

1. Page Loads Slowly 5. Missing or Irrelevant
2. Page Isn't Tailored to Images
Audience 6. Forgetting Social Proof
3. Pagels /. SEO Applies to
Cluttered/Distracting Landing Pages too
4. Info Doesn't Set Offer 8. Page Isn't Mobile-
Apart Friendly

5. Offer Doesn’'t Match 9. Weak CTAs
Marketing/Promotion
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6 Critical Elements

‘ CTA Speaks to Right Person

l
‘ Social Proof - build trust

‘ Form/Payment that works
V4
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“Persuasion is not
about coercion or
manipulation. It’s
about understanding.”

~ SEAN D’SOUZA




Focused, Attention-Getting

* Lead magnet, webinar, course, etc

Hook your audience early
Highlight benefits of your offer

Speak to your ideal customer, no one else

* Those in early stages need different offers + language vs those ready to buy high-ticket
+ E.g. moms of toddlers vs moms of teens

Clear, compelling CTA (call to action)

&

Social Proof - testimonials, quotes from SM, #downloads
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Headline

*Your best chance to
hook your audience

« |If they aren’t compelled
to keep reading .. Uhoh

* Talks to benefits of your
free gift or paid offer

Mighty @MarketingMOjO



Benefits

Make a list of the benefits of your gift, webinar, or offer

Start from features and then what is benefit of each

« Features are factual statements about products/services. Features say
what something does.

+ Benefits answer “so what” and “what’s in it for me?”

* E.g. Electronic toy - batteries include [FEATURE] -> product ready to use
[mild Benefit] - > happy, not disappointed, child on Christmas morning
playing with toy immediately [BENEFIT]

AT
—
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Finding Real Benefits

*Know your people, know their real wants,
know their language

*Change your PoV - think like your customer,
not as you. Start thinking in terms of
Results

Ask “So what?”
'WHAT'S IN IT FOR ME?!"

RESULTS

Mighty @Marketing MOjO



Visuals

» Keep them simple but attractive,
attention-getting

» Representative - what are people
getting

» Appealing to your ideal customer -
check!

» Uncluttered
’ Easy to read teXt On any graphICS Let'sWriteYou‘rD*n'-\:l Emails!
° |nc|ude your |Ogo or URL |n graphlc -Day Challenge

« Canva is your pal! Use templates,
keep it easy

6 ELEMENTS YOUR FREE

OFFER PAGE NEEDS
YOUR

EVERYTHING
YOU NEED FOR
JUST $97

Mighty @Marketing MOjO




CTA (call to action)

Bl One, clear, compelling action to
take

mm SpPeak right to your ideal person
Do better than ‘download now’ | WANT THE EBOOKI

« Use “you” or even “I" language

mm Contrasting colors, easy to read —
Click Here to Claim Your Free Ecourse
mm Above the fold and lower on page

Mighty @MarketingMOjO




Social Proof

« Add info that builds more trust
* Testimonials

* Product/course reviews

* Social quotes

* Mentions of results

« Even # of downloads

g Erica Grant - 49:01

This was a total mind shift. Thanks Jennifer!

(e WE

* Jennifer E Burke Author Admin - 0:00
Wooooo! That's so awesome to hear. | can't wait
for you to share what you plan and create. Go rock
this

Like - Reply - 1d

Mighty @MarketingMOjO
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Connection That Works

* Test your email system connection +/or payment

connection
« Use the simplest link/connection - PayPal links are
fine!
 Simple forms, basic info - don’t ask for more than
you need
o i.e. you don't need phone, shipping info for free gifts - asking =
friction

o E.g. if you only want to work with companies with 50+ employees
you may need field that asks company size

Mighty @Marketing MOjO



More Page Tips

* Short, focused - one problem, one solution
« Write your copy out in Word or Google Docs first

« Copywriting hacks that WORK - BAB (Before After
Bridge) and PAS (Problem Activate Solution)

o show + tell them how life/biz will be after getting
your thing

« Keep your visuals simple - Canva, AdobeSpark
o Yes, you need visuals! Well past days of text-only long copy pages

* Bullet points and white space are your friends

Mighty @Marketing MOjO



Tips on Tone + Copy

« Don't be so super aggressive, pushy, or shouty
- Don't talk all about you >> WIIFM
« Don't stress so much you go overboard on design

* Do speak the language of your ideal customer + get
specific

* Do talk situations, scenario and not so broadly

o E.g. your people may not know they have a
‘mindset’ issue - but they know they have an
‘emotional eating issue’

* Do write shorter, clearer and skip paragraphs

Mighty @Marketing MOjO







Easy Landing Page Options

« Keep it simple + use what you've got before fancy

« Check if you WordPress theme has a landing page
template built-in

« Your email marketing software may include landing
page feature (CK, Aweber, ActiveCampaign*¥,
Flodesk, GetResponse)

Mighty @Marketing MOjO



Look for Examples

* Pay attention to what others in your niche do - but
you still do you!

e Let’s look at examples ...

Mighty @MarketingMOjO



Email Marketing is THE Tool to
Set You Up for a Work-From-Anywhere
Laptop Lifestyle Business!

Yes You CAN Start an Email List
Even If You're Not a Techie

Don't just dream of working from anywhere, attracting clients + happy customers - set yourself up to make it happen!

You've dreamed of ditching the 9-to-5, taking your laptop to the park while you
watch your kids play, or doing work from anywhere but a stuffy office. You CAN do
it and create that laptop lifestyle.

Headline - why
does reader care?

Details + Benefits -
what are they
getting

But you're not sure how you're going to attract those clients or connect with those
happy customers. And you surely don't want to spend all day posting fluff to social
media!

Get this FREE checklist and guide to setting up the marketing tool that you own and
control, the one that lets you truly create your business from anywhere you are -
your own email list to use use for email marketing.

- show what

This FREE guide and checklist is where | show the simple 12 steps for Email
Marketing Setup for Success - why email is still so important and powerful, why it
can beat social media, and how anyone can learn how to set up their own email list
for super-charged, client-attracting marketing and long-term business success.

CTA- what do next

- After coaching with Jennifer | was able to setup and launch wery first online product.

- why
trust me, others did

Jennifer took the time to evaluate my project and gave specific and actionable steps to increase

the value of what | was working on, all the way through completion. She walked me through the



Delegation:

to Free Up
Your Time and Increase Your
Profits

Coach+ Team = Success! Behind every successful business
are competent and dedicated team members. It's a
common theme, coaches spend so much time working,
they don't have time to move their business forward. Being
overwhelmed working in your business and not on your
business will halt your business growth. This makes
creating and working with a team a critical step in moving
your business forward. Say goodbye to overwhelm and
hello to freedom!

Download this free resource & action guide! It's time to
remove your overwhelm!

Name
lame

Email

Yes, I'm want my copy!

We hate spam too. Unsubscribe at any time.

The 2021 “Your Best Year Yet Giveaway” runs Nov. 24-Dec. 14, 2021. All raffle prize winners will
be contacted on or about Dec. 31, 2021 and will have 30 days to claim their prize. All “Your
Best Year Yet Giveaway” contributors are independent business owners and are operating in

conjunction with, but SEPARATELY from the “Your Best Year Yet Giveaway” promotion.




When you know the Secret Language of
Money...Everything Changes

In this FREE 5-day video course you will:

v Explore the 5 CRUCIAL STEPS to Making Your
Financial Dreams a Reality

v Discover the KEY STRATEGIES for managing your
money and creating wealth through your business .

v Uncover the MONEY LEAKS that are hindering you
from creating financial security.

Video Course v BREAK FREE of old patterns that are holding you
back from creating a powerful relationship with
money.

+ Learn how to RELEASE THE HABITS that are
keeping you from being in control of your money.

I'M READY!

After resolving her own money challenges when she
was a corporate IT Executive Management

Consultant, Sheila was able to retire at the age of 55

using the same principles she teaches her clients. ==

Learn the Secret Language of Money

Sheila Netti helps professional women and =
entrepreneurs create a new powerful relationship

with money, build true wealth, and claim financial
freedom. She helps you gain the knowledge,

confidence and clarity required to create wealth and
secure your financial future.

Copyright © Sheila Netti Wealth Coaching



Your Lizzy’'s Christmas Party Gift! £

Landing Page Website Canva Template | Jessica

Imagine getting a website made in minutes, for free! Without worrying about tech skills
and hosting, you can create a beautiful online presence for your busineesand tioo ug
ideas into a high converting landing page website that represen|

YES, | WANT FREE TEMPLATE!

WHAT’S INCLUDED?

To sweeten the deal, I'm throwing in a really great BONUS to help you get started.

+ A unique, responsive, and highly functional
landing page that you can edit and customize

however you like

+ 1landing Page Website Canva Template [with 10
individual sections). Perfectly designed to reflect your
vision and show off everything your business has to
offer.

+ Content Overview: Header, Mission, About Me,
Services, How it works, This Is For You, Call To Action

Testimanials, Freebie affer, Cantact Me.

+ Step-by-step guide on how to edit and publish your

template as a website.

¥ BONUS! | have put together a list of same great

teols that | have used ta help me run my busin

HOW IT WORKS

Fill out the form to get Instant access to Open your templates In Canva, add your Publish the template as a website,
the template, apen the PDF you'll recaive. ‘own Gontent and change the colars, fans, copy the link and share It with your
n the email. there's & link to the tempiates. andimages ta match your brand's stylel audience.

you can accass by clicking on fr.

You're only one steps away from having an amazing new Website.
Enter your details below to download the free template

YES PLEASE, SEND IT MY WAY




LLENGE IN A
BOX
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now your time

What's Included In Challenge in a Box.

Training

= Lesrn where to find
partipants

 the imite series

* Learn how toitch ot the

Swipe Copy
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Checklists

Design the pesfect optin
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checklist 20 your customers.
tnow where to go and feel

What others are saying..

LOCK IN THIS GREAT PRICE WHILE YOU CAN. IT WON'T LAST FOR LONG!

COPYRIGHT 2020 || FIRST CUP TO CLOSE || ALL RIGHTS RESERVED




Your Guide to
Creating a Money-

corooUCT  soc,, Making Blog!
AFF\LQ‘!;“ CKER L mep,, Posy
— i - CANng,
-~ ——
S Did you just start blogging but are
¢ stratesy i J struggling to make money from it? In this
\““:':i,“s free workbook and guide you'll learn

exactly what it takes to build a profitable
blog. No fluff or information overload.

First name

Email address

Profitable Blog
Workbook

R




Practice, Test, Tweak

Test and see what

you audience

responds to -
tweak

Takes time and
practice get
better at creating

landing pages

Mighty @MarketingM0)jO



Tomorrow - Demos!

e Let's dive in to create landing pages and looking at
more examples

* Your questions
* What's next

Come hangout and ask more questions, share your
landing pages in the Mighty Marketing Mojo hangout

https://www.facebook.com/groups/mightymarketing

mojo W=

LET'S FIND YOUR MOJO

Mighty @MarketingMOjO
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